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mokle Sinaarsi:

ç Sesavali

ç dasegmenteba

ç samomxmareblo    

ç samrewvelo bazrebis dasegmen-

teba

ç saerTaSoriso bazrebis daseg-

menteba

ç mravalfaqtoruli dasegmenteba

ç bazris segmentebis formireba

ç miznobrivi bazrebis Sefaseba

da SerCeva

ç marketinguli strategiebi ba-

zris segmentebisTvis

ç sabazro strategia

ç diferenciacia

ç saqonlis pozicionireba

ç pozicionirebis strategiis

SerCeva da realizacia

ç reziume

Tqven ukve iciT, ra aris marketingi, da
iciT,rogor mniSvnelovania sakuTar momx-
marebelTa da sabazro garemocvis codna.
amis codnis Semdeg Tqven SegiZliaT ukveT
gaerkveT marketingis strategiasa da taq-
tikaSi. am TavSi Cven ganvagrZobT mar-
ketingul strategiaTa sakvanZo gadaw-
yvetilebebis ganxilvas, romlebic klien-
tebis moTxovni-lebebiT ganisazRvreba. ker-
Zod, ganvixilavT Tu rogor davyoT bazre-
bi klientebis calkeul jgufebad iseT-
nairad, rom am dayofaSi moTavsebuli iyos
mniSvnelovani azri kompaniisaTvis (bazris
dasegmenteba), rogor SevarCioT klienteb-
is jgufebi, romelTaTvisac xelsayreli
iqneboda mocemuli kompaniis momsaxureba
(bazris mizno-brivi segmentebis gansazRvra),
rogor SevqmnaT iseTi sabazro miwodebebi,

karlo Rurwkaia,
stu-s sruli prof.

TaTia Rurwkaia,
stu-s asoc. prof.

karlo Rurwkaia,
stu-s asoc. prof.

Tavi mecxre

dasegmenteba da
pozicionireba

romlebic yvelaze ykeT moemsaxureboda
kompaniis miznobriv klientebs (saqonlis
diferenciacia bazarze),da rogor movaxdi-
noT am sabazro miwodebaTa pozicionireba
momxmarebelTa cnobierebaSi (saqonelTa
pozicionireba bazarze). Cven aseve ganvix-
ilavT taqtikuri marketingis instrument-
ebs, romelTa daxmarebiT marketologi
Tavis strategiebs nergavs cxovrebaSi.

am Tavis miznebi:

am Tavis wakiTxvis Semdeg Tqven unda
SegeZloT:

♦ mogvceT bazris dasegmentebis da
miznobrivi bazris cnebis ganmarteba.

♦ mogviyveT samomxmareblo da sam-
rewvelo bazris dasegmentebis princ-
i pebis Sesaxeb.

♦ axsnaT, Tu kompaniebi rogor gan-
sazRvraven mimzidvel sabazro segmen-
tebs da irCeven bazris mocvis strate-
gias.

♦ mogvceT,cnebebis diferenciaci-
isa da pozicionirebis ganmarteba.

♦ axsnaT, Tu kompaniebi ratom cdi-
loben TavianTi bazrebis diferencir-
ebas da pozicionirebis strategiis
gamoyenebas.

♦ CamoTvaloT da ganixiloT ZiriT-
adi xerxebi, romelTa daxmarebiT kom-
paniebs SeuZliaT sakuTar saqonelTa
diferencireba.

♦ axsnaT, Tu kompaniebs ranairad
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SeuZliaT sakuTar saqonelTa pozicion-
ireba bazarze maqsimalur konkurentul
upiratesobaTa misaRwevad.

Sesavali

samomxmareblo da samrewvelo bazre-
bze movaWre kompaniebi, kargad acnobier-
eben, rom maT ar SeuZliaT erTbaSad yvela
myidvelTa mozidva, an ukidures SemTxveva-
Si, ar SeuZliaT yvela myidvelTa mozidva
erTi xerxiT. myidvelebi bevria, isini gaTi-
Sulebi arian da gansxvavdebian TavianTi
moTxovnilebebiT da samomxmareblo gamoc-
dilebiT. kompaniebic Zlier gansxvavdebi-
an bazris sxvadasxva segmentebis momsax-
urebis TavianTi SesaZleblobebiT. nacvlad
imisa, rom konkurencia gauwion sxvebs, xSir
SemTxvevaSi Zalian Zlier metoqeebs mTe-
li bazris masStabiT, yovelma kompaniam
TavisTvis unda airCios bazris is nawili,
romelTa momsaxureba mas saukeTesod SeuZ-
lia. amrigad, segmentacia SeiZleba ganvix-
iloT rogorc raRac kompromisi masobriv
marketingsa, romelic gulisxmobs sruli-
ad erTnair modgomas yvela momxmareb-li-
sadmi da personalizebul marketings Soris,
romelic individualur midgomas avlens
yoveli adamianisadmi.

Zalze cota raodenobis kompania iyen-
ebs axla masobriv marketings. mis nacvlad
gamoiyeneba miznobrivi marketingi: saba-
zro segmentebis gamoyofa, erT-erTi maTga-
nis an ramdenimes SerCeva, saqonelTa da
marketinguli kompleqsebis SemuSaveba,
romlebic orientirebulebi arian yovel
calkeul segmentze. amis Sedegad gamyid-
velma SeiZleba akumulireba gaakeTos sa-
qonelTa SemuSavebaze, romlebic gamiz-
nulia miznobrivi bazrebisaTvis, daaregu-
liros fasebis done, airCios ganawilebis
arxebi,da reklamis saSualebebi iseTnair-
ad, rom SerCeul miznobriv bazarze imoqme-
dos maqsimaluri efeqtianobiT. da Tavian-
Ti marketinguli Zalisxmevebis gafantvis
Tavidan asacileblad, maT SeuZliaT am Zal-
isxmevebis fokusireba iseT myidvelebze,
romlebic dainterecebulebi arian am
saqonelTa SeZeniT.

miznobrivi marketingi-kompaniebis
ZalisxmevaTa mimarTulebaa momxmare-
belTa erTi an ramdenime jgufis mom-
saxurebaze, romlebic moTxovnilebeb-

is an maxasiaTeblebis erTobiT gam-
oirCevian.

9.1 naxazze warmodgenilia marketingu-
li strategiis SemuSavebis oTxi ZiriTadi
etapi, orientirebuli klientebis moTxov-
nilebebze. pirval or etapze kompania irCevs
klientebs, romlebsac igi moemsaxureba.
bazris dasegmenteba gulisxmobs bazris
dayofas momxmarebelTa ufro wvril jgufe-
bad, arsebiTad gansxvavebadi moTxovni-leb-
ebiT, maxasiaTeblebiT an qcevis modelebiT,
romelTac SeiZleba sxvadasxva produqte-
bi, an sxvadasxva marketinguli kompleqse-
bi dasWirdeT. bazris miznobrivi segmente-
bis SerCeva - yoveli segmentis mimzidvelo-
bis Sefaseba da erTi an ramdenime maTganis
SerCevaa, romelTa momsaxurebas mocemuli
kompania gadawyvets.

targetingi (miznobrivi bazrebis Se-
rCeva) - bazris yoveli segmentis mimzi-
dvelobis Sefaseba da erTi an ramdeni-
me segmentis SerCevaa asaTviseblad.

bazris dasegmenteba - bazarze momx-
marebelTa jgufis gamoyofaa saerTo
moTxovnilebebiT, maxasiaTeblebiT an
qceviT, romelTa momsaxurebisaTvis SeiZ-
leba saWiro gaxdes gansazRvruli sa-
qoneli an marketinguli kompleqsi.

saqonlis pozicionireba bazarze -
RonisZiebaTa kompleqsia miznobriv mo-
mxmarebelTa cnobierebaSi saqonlis sa-
xeobis gansamtkiceblad konkurent sa-
qonelTan SedarebiT, da aseve misTvis
konkurentunariani poziciis da marke-
tinguli kompleqsis formirebaa.

dasegmenteba

bazrebi Sedgeba myidvelebisagan, xolo
myidvelebi erTmaneTisagan gansxvavdebian
moTxovnilebebiT, finansuri SesaZleblobe-
biT, sacxovrebeli adgiliT,samomxmareb-lo
SexedulebebiT, CveulebebiT da sx. bazris
dasegmentebisas kompaniebi did da araerT-
gvarovan bazrebs yofen wvril da ufro
erTgvarovan segmentebad, maT warmomad-
genelTa specifikuri moTxovnilebebis Se-
sabamisad. am ganyofilebaSi Cven ganvix-
ilavT oTx mniSvnelovan Temas: samomxmare-
blo, samrewvelo,da saerTaSoriso bazreb-
is dasegmentebas da aseve efeqtiani daseg-
mentebisadmi moTxovnas.

 bazris dasegmentebisadmi universa-
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luri midgoma ar arsebobs.bazris struq-
turis obieqturad Sesafaseblad, marke-
tologma unda gamoikvlios bazris daseg-
mentebis sxvadasxva variantebi, erTdrou-
lad ramdenime cvladis safuZvelze an
calkeuli cvladisa cal-calke. 9.1. nax-
azze motanilia ZiriTadi cvladebi, rom-
lebic samomxmareblo bazrebis dasegment-
ebisas gamoiyenebian. Cven SevCerdebiT ba-
zris geografiuli, demografiuli, da
qceviTi principebiT dasegmentebaze.

dasegmenteba geografiuli princi p-
iT-bazris dayofaa regionebad, geografi-
uli princi pis Sesabamisad, magaliTad,
qveynebad, Statebad, okrugebad, olqebad,
raionebad,qalaqebad, mikroraionebad.

aseTi dasegmentebis dros kompaniam
SesaZloa Tavisi saqmianobis akumulireba
moaxdinos erT an ramdenime geografiul
segmentze an erTbaSad yvela segmenti moic-
vas, amasTan klientebis saWiroebebisa da
moTxovnilebebis erTianobaze orientire-
biT, rac maTi geografiuli ganTavsebiT aris
ganpirobebuli.

dasegmenteba demografiuli princip-
iT - esaa bazris dayofa samomxmareblo
jgufebad iseTi niSnebiT, rogoricaa asaki,
sqesi, ojaxis sidide, ojaxis sasicocx-
lo ciklis etapi, Semosavlebis done,
saqmianobis saxeoba, ganaTleba, sarwmu-
noeba, rasa da erovneba.

demogeafiuli principi sxvebze ufro
xSirad gamoiyeneba samomxmareblo bazreb-
is dasegmentebisaTvis, imitom, rom samomxma-
reblo saWiroebebi, moTxovnilebebi da moxma-
rebis intensivoba, Zalze mWidrod arian da-
kavSirebulebi demografiul cvladebTan.

amasTan, demografiuli cvladebi gacilebiT
advili gasazomia, vidre sxva tipis cvlade-
bi.

saWiroebebi da moTxovnilebebi asakTan
erTad icvleba. zogierTi kompaniebi iyeneben
dasegmentebas asakisa da sasicocxlo
ciklis etapebis mixedviT , sxvadasxva
saqonlisa da marketinguli midgomebis SeT-
avazebiT momxmarebelTa sxvadasxva asako-
brivi JgufebisaTvis. kerZod ase iqceva ko-
mpania makdonaldsi klientebis mTeli jgufe-
bis mosacavad. mozardebisadmi damisamarTe-
bul mis reklamaSi gamoiyeneba sacekvao
musika,dinamiuri siuJetebi da klipuri kul-
tura, xolo reklama ufrosi TaobisaTvis
ufro mSvidi da sentimentaluria.

asakobrivi an sasicocxlo ciklis etape-
bis mixedviT dasegmentebis gamoyenebisas
marketologebma sifrTxile unda gamoiCi-
non, raTa ar ayvnen stereotipebis zega-vle-
nas. diax, zogierTi 70 wlis invalidi, inva-
lidis etliT gadaadgildeba, magram sxvebi
CogburTs TamaSoben. meore magaliTi: zogi-
erTi 40 wlis saojaxo wyvilebis bavSvebi
kolejSi swavloben, xolo sxvebs pirveli
bavSvi uCndebaT. amitom asaki ar SeiZleba
cxovrebis stilis, janmrTelobis mdgomare-
obis, samsaxureobrivi mdgoma-reobis, saojaxo
statusis, moTxovnilebebis da msyidvelobi-
Ti unaris saimedo maCveneblad CaiTvalos.

genderuli dasegmenteba - bazris
dayofaa jgufebad sqesobrivi niSnis
mixedviT.

genderul dasegmentebas didi xnis
tradicia gaaCnia tansacmliT, kosmetikiT
da JurnalebiT vWrobaSi. magaliTad, kompa-
nia „prokter end gamble” pirvelTa Soris aRmo-
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Cnda Tavisi Secret - brendiT, romelic spe-
cialurad Seiqmna qalebisaTvis.

kompania nike uSvebs sportul tansac-
mels qalebisaTvis, amasTan 2000 wlis Sem-
deg igi Seudga qalis sportuli fexsacm-
lis gamoSvebas qalis fexis mixedviT dam-
za-debuli kalapotis da ara naklebi zo-
mis mamakacis fexis mixedviT damzadebuli
kalapotis gamoyenebiT, rogorc es adre
keTdeboda.

 Semosavlebis mixedviT dasegment-
eba - bazris dayofaa jgufebad keTil-
dReobis donis mixedviT.

 Semosavlebis mixedviT dasegmenteba
gamoiyeneba iseT saqonelTa da momsaxure-
bis marketingSi, rogoricaa avtomanqanebi,
Zravebiani navebi, tansacmeli, kosmetika da
mogzaurobebi. kompaniebi Cveulebriv cdi-
loben mdidari momxmareblebis mozidvas
fufunebiTi saqonliT da momsaxurebis
moxerxebulobiT. neiman-markusis msgavsi
kompaniebis maRaziebi orientirdebian ma-
Rali donis Semosavlis mqone momxmare-
blebze, ZviradRirebuli saqonlis-saiuve-
liro samkaulis, dizaineruli tansacmlis,
egzoti-kuri qurqebis an magaliTad, gayinu-
li avstraliuri gargaris SeTavazebiT.
xolo kompaniebi, romlebic uSveben sakredi-
to baraTebs, eqskluziur baraTebs Tava-
zoben, iseTebs, rogoricaa „signature qard” (viza),
„vorld qard” (masterqardi) an super-elituri
sakredito baraTi „Centurion”-i kompania ameri-
kan eqspresisagan. es sakredito baraTi,
romelic mravali momxmareblis siamayis
sagania, SezRuduli raodenobiT gamoicema,
xolo misi mflobelebi SeiZleba iyvnen
mxolod is klientebi, romlebic 250 aT.
dolarze mets xarjaven weliwadSi ameri-
kan eqspresis sxva saxeobis sakredito
baraTebze. iRblianebi, romelTac SeZles
am baraTis daufleba, misi flobis ufleb-
isaTvis weliwadSi 2500$ ixdian.

magram yvela kompania, romelic Semosa-
vlebis mixedviT iyenebs dasegmentebas, rodi
orientirdeba mdidar momxmareblebze. maga-
liTad, sacalo vaWrobis mravali kompania
orientacias iRebs Semosavlis dabali da
saSualo donis mqone momxmarebelTa jgufze,
romelic 30000$-s ar aWarbebs. magaliTad
„Family Dollar-is”qseli Tavis maRaziebs xsnis
dabali da saSualo klasis warmomadgenel-
Ta sacxovrebel adgilebSi, romlebic iaf
fexsacmels da Zvel avtomanqanebs atareben.

iafi maRaziebis qselebi iseT STambeW-
dav warmatebebs aRweven, rom es giganturi
maRazia - diskaunterebis xelmZRvanelobas
Zabavs da isini iZulebulebi arian ganaxor-
cielon masStaburi dayidvebi an TavianTi
brendisTvis Seqmnan iseTive qselebi.

dasegmenteba fsiqografiuli princip-
iT - bazris jgufebad dayofaa socialu-
ri klasisadmi mikuTvnebis, cxovrebis
wesis an pirovnuli maxasiaTeblebis
mixedviT.

erTi demografiuli jgufis warmomad-
genlebs SeiZleba hqondeT sruliad gansx-
vavebuli fsiqograiuli Taviseburebebi.

cnobilia, rom ama Tu im klasisadmi
mikuTvneba zegavlenas axdens avtomanqanebis,
tansacmlis, avejis, dasvenebis organizaci-
is, samkiTxvelo Cvevebis da aseve maRazieb-
is SerCevaze sadac yvelaferi es SeiZineba.
mravali kompania SeimuSavebs saqonelsa da
momsaxurebebs garkveul socialur klase-
bze orientirebiT da saqonelTa da momsa-
xurebis Taviseburebebidan gamomdinare, gan-
sakuTrebiT mimzidvelebisa am klasebi-
saTvis.

“Pottery Barn-is” qseli yidis ara ubral-
od saojaxo avejs, aramed yvelafers, risken-
ac iswrafian misi klientebi. „Pottery Barn
Kinds”-i Tavazobs idealuri bavSvobis idi-
liur scenebs, xolo ”Pottery Barn Teens”-i
vaWrobs zemoduri tansacmliT mozardebi-
saTvis. „Pottery Barn”-is wamyvani maRaziebi
orientacias iReben cxovrebis wesze, romel-
ic damaxasiaTebelia mdidari adamianebi-
saTvis, romelTac surT komfortulad ig-
rZnon sakuTari Tavi da bevri dro gaata-
ron ojaxSi da megobrebTan. garda amisa,
bazrebis dasegmentebisaTvis marketologebi
iyeneben adamianis cvalebad xasiaTs. maga-
liTad, erTi SexedviT SeiZleba Camoyalib-
des STabeWdileba, rom motoroler hondas
marketologebi orientacias iReben 22 wlam-
de asakis Tanamedrove axalgazrda adami-
anebze. magram sinamdvileSi isini orienta-
cias iReben gacilebiT ufro farTo jgufze,
romelic xasiaTebis gansazRvrul speqtrs
warmoadgens. magaliTad, erT-erT Zvel sarek-
lamo rgolSi naCvenebi iyo aRfrTovanebu-
li bavSvi, romelic loginze xtebida, xolo
xma kadrebs miRma ambobda: ”Tqven mTeli
cxovreba amaze ocnebobdiT”. am reklamam
telemayureblebs gaaxsena eiforuli grZno-
bebis Sesaxeb, romelTac isini ganicdidnen,
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rodesac bolosdabolos gaTavisufldnen
mSobliuri meurveobiusagan da daiwyes imi-
si gakeTeba, rasac maT adre ukrZalavdnen.
amrigad, kompania honda mimarTavs urC
bavSvs,romelic TiToeul CvenganSi cxov-
robs. faqtobrivad moto-roleris mflobel-
Ta 22% aris sapensio asakis adamianebi. hon-
das konkurenti, kompania Vespa Tavisi mo-
torolerebis meoTxedze mets yidis imaTze,
vinc ukve 50-s miRmaa. „ufrosi asakis myid-
velebi motorolerebs ubralod siamovneb-
isaTvis iZenen, ambobs erT-erTi xandazmuli
myidveli.-rodesac isini bavSvebi iyvnen, maT
ar hqondqT aseTi SesaZleblobebi.”

dasegmenteba qceviTi princi pis mi-
xedviT - esaa bazris dayofa jgufebad
saqonlis codnis donis, saqonelTan da-
mokidebulebis, misi gamoyenebis xasia-
Tis an saqonelze reaqciis mixedviT.

mravali marketologi varaudobs, rom
qceviTi cvladebi yvelaze ufro saukeTe-
so amosavali wertilia bazris segmenteb-
is formirebisaTvis.

dasegmenteba SeZenis ganxorcieleb-
is Taobaze - bazris jgufebad dayofaa
im situacuiis Sesabamisad, rodesac myid-
velebs TavSi mosdiT idea yidvis Sesaxeb,
rodesac isini faqtobrivad axorciele-
ben mas an iyeneben SeZenil saqonels.

aseTi dasegmenteba kompaniebs exmareba
saqonlis gamoyenebis koncefciis formire-
baSi. magaliTad, kvercxs yvelaze ufro
xSirad sauzmeze miirTmeven,  magram Ameri-
can egg board-i momxmareblebs kvercxs dRis
nebismier dros Tavazobs. kompaniis veb-gver-
debi sasargeblo informacias Seicavs kver-
cxebisa da im kerZebis receptebis Sesaxeb,
romlebic SeiZleba damzaddes kvercxis
safuZvelze.

zogierTi dResaswaulebi, iseTebi, rogor-
icaa dedis dRe da mamis dRe, Tavda-pirve-
lad imitom iyo propagandis obieqti, rom
gazrdiliyo konditeruli nawarmis, yvavi-
lebis, baraTebis da sxva saCuqrebis gayid-
vaTa moculoba. am dResaswaulisaTvis mra-
vali marketologi specialur winadadebebs
da reklamas amzadebs. aRdgomis, Seyvare-
bulTa dRis, Sobis da sx. dResaswaulebi-
saTvis kompania pepsi amzadebs kanfetebis
specialur gamoSvebas da swored es dRe-
saswaulebi yidian yvelaze met Tavis produ-
qcias. magram pepsis reklamaSi naTqvamia,
rom am kompaniis saqonelTan „yovelTvis

dResaswaulia”-pepsi ase cdilobs gazar-
dos moTxovna Tavis produqciaze arasa-
dResaswaulo dReebSi.

dasegmenteba Ziebul xelsayrelo-
baTa principiT - bazris dayofaa momx-
marebelTa jgufebad im upiratesoba-
Ta Sesabamisad, romelTa miRebas momx-
mareblebi cdiloben saqonlis gamoye-
nebis Sedegad.

aseTi dasegmenteba moiTxovs, jer-erTi,
ZiriTad xelsayrelobaTa an upiratesob-
aTa gamovlenas, romelTac adamianebi eZe-
ben mocemul saqonelSi, meore myidvelTa
tipebis gamoyofas, romlebic eZeben am upi-
ratesobebs, mesame, saqonelTa saxeebis gan-
sazRvras, romlebic am xelsayrelobebs
Tavazoben.

 kompania Cempioni, romelic sportul
tansacmels uSvebs, bazris dasegmentebas
axdens sargeblobis (xeiris) mixedviT,
romelsac sportul tansacmelSi eZeben
momxmarebelTa sxvadasxva kategoriebi. ma-
galiTad, fit and poliS-is kategoriis momxmare-
blebi balansisken miiswrafian funqciu-
nalurobasa da stils Soris, serious
sports kompetitors-is kategoriis momx-
mareblebi Tavgamodebuli sportsmenebi
arian, maT pirvel rigSi sWirdebaT xarisxi
da funqcionaluroba. value seeking moms-is
momxmareblebi ar interesdebian aqtiuri
dasvenebiT da sportiT - isini yiduloben
sportul tansacmels moxerxebulobis gamo
da interesdebian misi iseTi TvisebebiT,
rogoricaa xangamZleoba da fasi.amrigad,
yovel segments xelsayrelobaTa sakuTari
kompleqsi gaaCnia. kompania Crmpoinma ori-
entacia unda aiRos im segmentze (an seg-
mentebze), romlis momsaxureba mas yvelaze
ukeT SeuZlia da yvelaze meti xeiriT sak-
uTari TavisaTvis reklamisa da winwawebis
meTodebis gamoyenebiT, romlebic izidaven
SerCeuli segmentebis warmomadgenlebs.

zogierTi bazari aseve SeiZleba davyoT
segmentebad yofil mosargebleTa, potenci-
ur mosargebleTa, mosargeble - axalbedebi-
sa da regularul mosargebleTa aramosa-
rgeble saqonliT. potenciuri da regularu-
li mosargebleebi sxvadasxva marketingul
midgomebs moiTxoven. magaliTad, erT-erTi
gamokvlevis msvlelobaSi aRmoCnda, rom mud-
mivi donorebi dabali TviTSefasebiT gam-
oirCevian, riskis eSiniaT da sakuTar janm-
rTelobaze zrunaven; is vinc ar abarebs
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sisxls, donorebis sawinaaRmdegos warmoad-
genen. maSasadame, socialurma samsaxurebma
unda gamoiyenon specialuri marketinguli
programebi ukve arsebuli donorebis Sesan-
arCuneblad da axlebis mosazidad.

potenciur mosargebleTa jgufSi Sed-
ian momxmareblebi, romelTa cxovrebaSi
mimdinareobs seriozuli cvlilebebi da
romlebic SeiZleba gadavaqcioT regu-
larul mosargebleebad. kompania prokter
end gamble arkvevs momavali mSoblebis
gvarebs da ugzavnis maT Tavisi produqci-
is nimuSebs (amosafenebi da sxva saqoneli
axalSobilTaTvis), raTa isini gadaaqcios
loialur mosargebleebad.

moxmarebis intensiuroba

bazari SeiZleba dasegmentdes aseve
susti, zomieri da aqtiuri momxmareblebis
jgufebad. aqtiuri momxmareblebi xSirad
Seadgenen bazris mxolod mcire nawils,
magram maT wilad modis saqonlis moxmare-
bis saerTo moculobis didi procenti. mar-
ketologebi Tvlian, rom umjobesia muSao-
ba erT aqtiur momxmarebelTan, vidre mraval
wvrilTan. magaliTad, swrafi kvebis re-
stornebis qseli burger king-i orientirebu-
lia axalgazrda (18-dan 34-wlamde) janmr-
Tel mamakacebze, romelTa wilad modis
burger kingis klienturis 18% da fast-
fudis am qselis mosvlis TiTqmis 50%.

burger kingi Tavisi reklamis orien-
tirebas axdens klientebis am kategoriaze,
aqebs ra uzarmazar hamburgerebs xorciT
da yveliT, romlebic gulnamcecebs (ka-
cunebs), namdvil, jan-RoniT savse adamianad
gadaaqcevs. da Tumca msgavsi reklama sa-
gonebelSi agdebs fast-fudis mraval ara-
regularul momxmarebels, magram samagi-
erod adidebs burger kingis produqciis
regularul momxmarebelTa raodenobas.

miuxedavad gancxadebisa imis Sesaxeb,
rom fast-fudi mavnea janmrTelobisaTvis,
burger kingis regularuli momxmareblebi
metismeti loialurobiT gamoirCevian. “isi-
ni aRniSnaven, rom ar saWiroeben maT rCevebs,
rom isini ar hgvanan uformo msuqan piru-
tyvs, rogoradac maT asaxaven swrafi kveb-
is restornebis mowinaaRmdegeebi”. burger
kingis yvelaze cxare Tayvanismcemlebsac
ki „ar SeuZliaT ar icodnen, rom adamiani
ar SeiZleba arsebobdes mxolod hamburg-

erebze da kartofel frize, da rom man
regularulad unda misdios sports”, - am-
bobs es analitikosi.

loialurobis xarisxi

mravali kompania dRes cdilobs bazris
dasegmentebas saqonlisadmi momxmarebel-
Ta loialurobis xarisxis mixedviT. momx-
mareblebi SeiZleba iyvnen kompania toiotos
maRaziebis romelime qselis mimdevrebi.
zogierTi momxmareblebi miuxedavad yve-
lafrisa, usityvo mimdevrebad rCebian - isini
yovelTvis yiduloben erTidaigive markis
saqonlebs. magaliTad, kompania aples gaaC-
nia loialur mosargebleTa mcire, magram
praqtikulad uryevi jgufi.

sxva momxmareblebi mxolod nawilob-
rivi mimdevrebi arian - isini mocemuli
saqonlis erTi-ori markis erTgulebi ari-
an, an erT markas amjobineben, drodadro
sxvebis SeZeniTac. arian myidvelebic, rom-
lebic loialurobas ar iCenen arc erTi
markisadmi. maT yovelTvis undaT raRac
sxvis SeZena, an ubralod im markis saqonels
iZenen, romelic aris gayidvaSi.

kompanias SeuZlia bevri ram iswavlos,
loialurobis maCveneblebis gaanalizebiT
Tavis bazarze. unda daviwyoT absolutur-
ad loialuri momxmareblebidan. magali-
Tad, Tavis myidvelTa Taviseburebebis Ses-
wavliT, kompania aplem SeiZleba ufro zus-
tad gansazRvros Tavisi miznobrivi bazris
sazRvrebi da SeimuSavos marketinguli
programebi. naklebloialur myidvelTa
SeswavliT kompania gansazRvravs Tu rome-
li brendebi arian misi sakuTari brendebis
yvelaze ufro saSiSi konkurentebi. im
klientebis gaanalizebiT,romlebic uars
amboben misi brendebis SeZenaze, kompaniam
SeiZleba ufro mkafio warmodgena Seqmnas
Tavisi marketingis susti adgilebis Sesax-
eb.

mravalfaqtoruli dasegmenteba

marketologebi dasegmentebisaTvis iS-
viaTad iyeneben mxolod erT-or cvladebs.
ufro xSirad isini TandaTanobiT zrdian
maT raodenobas, ufro wvrili, kargad moxa-
zuli miznobrivi jgufebis gamoyofis mcde-
lobiT. ase, magaliTad, bankebi ar izRudebi-
an TavianT klientebs Soris uzrunvelyo-

k. Rurwkaia, T. Rurwkaia, k. Rurwkaia

PDF создан с пробной версией pdfFactory Pro www.pdffactory.com

http://www.pdffactory.com
http://www.pdffactory.com


192socialuri ekonomika

XXI s aukun i s a qtualuri proble m e b i . #4

fili pensionerebis jgufis gamoyofiT, maT
SeuZliaT imaT Soris gamoavlinon ramden-
ime segmenti, romlebic aerTianeben erTnai-
ri Semosavlebis mqone adamianebs, romelT-
ac gansazRvruli uZravi qoneba an danazoge-
bis gansazRvruli Tanxa gaaCniaT; maTi da-
segmenteba SeiZleba sarisko operaciebTan
mimarTebaSi an cxovrebis stilis mixedviT.

 ukanasknel periodSi sul ufro xSir-
ad gamoiyeneba bazris dasegmentebis meTo-
di geodemografiuli maxasiaTeblebis
safuZvelze. es meTodi iyenebs 40 sxvadasx-
va geografiul da demografiul maxasi-
aTeblebs - mosaxleobis aRweris monace-
menidan, sacxovrebeli raionebis maxasiaTe-
blebamde. maTi mierTeba samomxmareblo
jgufebis monacemTa bazebisadmi adidebs
monacemTa ZiriTadi geodemografiuli ba-
zebis monacemebis SesaZleblobebs. ko-
mpiuterulma qselma CCN marketingma es
procesi gaavrcela mTel evrokavSirze
evromozaikis sistemis gamoyenebiT (cxr.9.2).

samrewvelo bazrebis dasegmenteba

samomxmareblo da samrewvelo bazrebze
momuSave marketologebi Cveulebriv erTid-
aigive cvladebs iyeneben TavianTi bazrebis
dasasegmenteblad. myidvelTa dasegmenteba
samrewvelo bazarze SeiZleba geografiuli
principiT, Ziebuli upiratesobebis xasiaTiT,
mosargeblis statusiT, moxmarebis intensi-
urobiT, loialurobis xarisxiT da a.S. ma-

gram samrewvelo bazrebze marketologebi
sar-gebloben garkveuli damatebiTi cvladeb-
iT. rogorc 9.3 cxrilSia naCvenebi, maT ricx-
vs miekuTvneba kompania momxmrebelTa de-
mografiuli maxasiaTeblebi, teqnologiuri
maxasiaTeblebi, Sesyidvebis organizebisad-
mi midgomebi, situaciuri faqtorebi da indi-
vidualuri maxasiaTeblebi.

9.3 cxrilSi CamoTvlilia ZiriTadi sa-
kiTxebi, romlebic sakuTar Tavs unda dau-
svan samrewvelo bazarze momuSave marke-
tologebma, rom gansazRvron Tu ranair
momxmareblebs unda moemsaxuron maT. momsa-
xurebisaTvis bazris gansazRvruli segmen-
tis SerCeviT, nacvlad imisa, rom moemsax-
uros bazars mTlianad, kompania SesaZleb-
lobas Rebulobs ukeT daakmayofilos kli-
enti da maqsimaluri sazRauri miiRos misi
saWiroebebisadmi yuradRebiani damokide-
bulebisaTvis. ase, magaliTad, kompania ameri-
kan eqspresi Tavis potenciur klientebs
hpirdeba „sakredito baraTs, romelic cxo-
vrebis Cveni stilis Sesabamisi iqneba”. mag-
ram, amasTan erTad, igi orientirebulia
kompaniaze sam segmentSi: kompaniaze saca-
lo vaWrobaSi, korporaciebsa da wvril ko-
mpaniebze. TiToeuli am segmentisaTvis ameri-
kan eqspresma SeimuSava calkeuli mar-
ketinguli programebi.

sacalo vaWrobis kompaniaTa segmentSi
amerikan eqspreci cdilobs daarwmunos
kompania - axalbedebi asanazRaureblad mii-
Ris Tavisi baraTebi da sakuTari damok-

cxrili 9.2. evropis geografiuli kategoriebi evro MOSAIC-is sistemiT
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————————————————————————————————————
demografiuli maxasiaTeblebi
————————————————————————————————————

dargi. Cveni produqciis Semsyidvel, mrewvelobis romel dargebze Rirs
Cveni yuradRebis mipyroba?

kompaniis sidide. ra sididis kompaniebs unda mivapyroT yuradReba?
adgilmdebareoba. romel geografiul regionebs unda mivapyroT yurad-

Reba?
——————————————————————————————————————

teqnologiuri cvladebi
————————————————————————————————————

teqnologia. momxmareblis romel teqnologias unda mivapyroT yuradRe-
ba?

gamomyeneblis Tu argamomyeneblis statusi.mosargebleTa romel jgufebs
unda mivaqcioT Cven yuradReba, - aqtiurebs, zomierebs,sustebs Tu iseTebs,
romlebic mocemul momentSi saerTod ar aris mosargeble?

momxmareblis SesaZleblobebi. mosargebleTa romel jgufebs unda mivaqci-
oT Cven yuradReba, imaT, romelTac ar sWirdebaT momsaxurebaTa didi mocu-
loba, Tu imaT, vinc dakmayofildeba momsaxurebaTa mcire moculobiT?
——————————————————————————————————————

Sesyidvebis organizaciis sistema
——————————————————————————————————————

SesyidviTi saqmianobis organizacia. romel kompaniebs unda mivaqcioT
Cven yuradReba - imaT, romlebSic SesyidviTi saqmianoba Zlier centralize-
bulia, Tu  kompaniebs, Sesyidvebisdecentralizebuli sistemiT?

prioritetebis struqtura. romel kompaniebs unda mivaqcioT Cven yura-
dReba - teqnologiur, finansur Tu marketingis sferoebSi dominirebadebs?

arsebul urTierTdamokidebulebaTa buneba. unda mivaqcioT Tu ara Cven
yuradReba im kompaniebs, romlebTanac Cveb ukve gagvaCnia Camoyalibebuli
urTierTdamokidebulebebi, Tu avirCioT  yvelaze ufro mimzidveli kompaniebi?

saerTo politika Sesyidvebis sferoSi. unda mivaqcioT Tu ara Cven yura-
dReba kompaniebs, romlebic lizings amjobineben? kontraqtebs momsaxureba-
ze? sistematiur Sesyidvebs? konkurentul vaWrobebs ganacxadebis Semota-
nis gziT gaxmaurebis gareSe?

Sesyidvis kriteriumebi. Cven yuradReba unda mivaqcioT Tu ara kompaniebs,
romelTaTvisac yvelaze meti mniSvneloba aqvs xarisxs? serviss? fass?
——————————————————————————————————————

situaciuri faqtorebi
——————————————————————————————————————

vadianoba. unda yuradReba mivaqcioT Tu ara Cven kompaniebs, romelTac
produqciis saswrafo miwodeba an momsaxurebis gaweva  sWirdebaT?

ganacxadebi saqonelze. rogor unda vimuSavoT Cven-mxolod gansazRvru-
li ganacxadebiT Cvens saqonelze Tu yvela ganacxadebis mixedviT?

SekveTis sidide. romel SekveTebs unda mivaqcioT Cven yuradReba-msx-
vilebs Tu wvrilebs?
——————————————————————————————————————
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idebulebis optimizebas axdens im kompanie-
bTan, romlebic asanazRaureblad ukve Reb-
uloben amerikan eqspresis baraTebs. msxv-
il korporatiul klientebs amerikan eqspre-
si Tavazobs sakredito baraTebis korpo-
ratiul programebs.garda amisa, igi am seg-
ments Tavazobs aqtivebis marTvis farTo
speqtrs, pensiebis da momsaxurebaTa dageg-
mvas, rac dakavSirebulia finansur ganaTle-
basTan.

wvrili kompaniebisaTvis amerikan eqspres-
ma Seqmna qseli open-i. sakredito baraTebis
mflobelebi, romlebic mcire bizness war-
moadgenen, am qsels mimarTaven praqtikulad
yvela TavianT moTxovnilebaTa dasakmay-
ofileblad, dawyebuli mimdinare angariSeb-
is programuli uzrunvelyofidan da xarje-
bis marTvidan, da damTavrebuli mcire bizne-
sis marTvis saeqsperto rekomendaciebiT da
kontaqtebis damyarebiT sxva mcire sawar-
moebTan ideebis urTierTgasacvlelad da
rekomendaciebis misaRebad.

mravali kompania aucileblobis SemTx-
vevaSi kavSiris calkeul sistemebs amyarebs
msxvil an teritoriulad gaSoriSorebul
kompania-momxmareblebs Soris. magaliTad,
kompania steelkase - saofise mowyobilobis
umsxvilesma mwarmoebelma Tavdapirvelad
momxmareblebi aT segmentad dayo dargeb-
is mixedviT, sabanko sferis, dazRvevisa da
telekomunikaciebis CaTvliT. Semdeg steel-
kases savaWro agentebma, kompaniis damou-
kidebel dilerebTan erTad TiToeul miRe-
bul segmentSi gamoyves ufro wvrili klien-
tebi - lokaluri an regionuli. magram
mravali msxvili da teritoriulad gaSo-
riSoriSorebuli momxmareblebi, magaliTad
IBM floben specifikur moTxovnilebebs,

romelTa dakmayofileba gadis calkeuli
dilerebis SesaZleblobaTa farglebs ga-
reT. amitom kompania steelkasem Semoitana
menejerTa Tanamdeboba saerToerovnuli
masStabis proeqtis mixedviT, romelic uz-
runvelyofs dilerebis qselis muSaobas ga-
nsazRvrul klientTan da Ziebuli xeiriT.

saerTaSoriso bazrebis dasegment-
eba

mxolod cotaodeni kompaniebi floben
sakmaris resursebs an mzad arian imisaTvis,
rom Tavisi saqmianoba gaavrcelon Tuki
ara yvela, maSin Cveni planetis did nawil-
ze. aris msxvili kompaniebi,iseTive, rogor-
icaa koka-kola an soni, romlebic TavianT
saqonels yidian msoflios 200-ze met qvey-
anaSi, magram kompaniaTa umetesoba saerTa-
Soriso bazrebze kmayofildeba qveynebis
gacilebiT naklebi raodenobiT. saqmianobas
saerTaSoriso bazrebze Tavisi siZneleebi
gaaCnia. msoflios sxvadasxva qveynebi, mezo-
blebic ki SeiZleba gansxvavdebodnen eko-
nomikurad, kulturulad, politikurad. ami-
tom transerovnulma kompaniebma msoflio
bazrebi unda dayon segmentebad sxvadasxva
samomxmareblo saWiroebebiT da qceviT, imis
msgavsad, rogorc isini asegmenteben Tavi-
anT saSinao bazrebs.

saerTaSoriso bazrebis dasegmenteba
SesaZloa erTi an ramdenime cvladis safuZ-
velze. dasegmenteba SesaZlebelia geografi-
uli principiT, qveynebis dajgufebiT re-
gionebisadmi mikuTvnebiT: dasavleTi evropa,
wynari okeanis regioni, axlo aRmosavleTi,
an afrika. sxvaTa Soris, mravali regionis
qveynebi geografiulad ukve organizebu-

msgavseba myidvelsa da gamyidvels Soris. unda mivaqcioT Tu ara Cven
yuradReba im kompaniebs, romlebSic kadrebis  SerCevis principi da faseu-
lobaTa sistema Cvensas hgavs?

riskisadmi damokidebuleba. romel kompaniebs unda mivaqcioT yuradReba,
- riskisadmi mzadmyofs Tu masze Tavis amridebels?

erTguleba. unda mivaqcioT Tu ara yuradReba kompaniebs, romlebic erT-
gulebis maRal sarisxs uCveneben TavianT mimwodeblebs?

wyaroebi: motanilia Thomas V. Bonoma namuSevridan,  Benson P. Shapiro, Segmenting
the Industrial Market (Lexington, MA.: Lexington Books, 1983). ix aseve John Berrigan  namuSevari,
Carl Finkbeiner, Segmentation Marketing: New Methods for Capturing Business (New York: Harper-Busi-
ness, 1992).
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lia sabazro jgufebSi an Tavisufali
vaWrobis zonebSi: evropis kavSiri, Tavisu-
fali vaWrobis evropis asociacia, Tavisu-
fali vaWrobis Crdiloamerikuli asocia-
cia. aseTi asociaciebi amcireben savaWro
barierebs qveyana-monawileebs Soris, ufro
msxvili da erTgvarovani bazris SeqmniT.

geografiuli dasegmenteba gulisxmobs,
rom mezobel qveynebs mravali msgavsi niS-
nebi da qceviTi maxasiaTeblebi gaaCniaT.
umetes SemTxvevebSi Cveulebriv asec xde-
ba, magram gamonaklisic arsebobs. magali-
Tad, Tumca aSS-sa da kanadas mravali saer-
To aqvT, magram kulturuli da ekonomikuri
TvalsazrisiT isini gansxvavdebian mezo-
blad ganTavsebuli meqsikisagan. momxmare-
blebi aseve SeiZleba gansxvavdebodnen erTi
regionis farglebSic ki.magaliTad, aSS-s
mravali marketologi varaudobs, rom yve-
la centraluri da samxreTamerikuli qvey-
ana praqtikulad erTnairia, ise rogorc
maTSi macxovrebeli 400 mln mcxovrebi. isini,
cxadia, cdebian. dominikis respublika im-
denad hgavs brazilias, rogorc, vTqvaT
italia-Sveicarias. mravali laTinoamerike-
li ar saubrobs espanur enaze, maT Soris
140 mln portugaliur enaze mosaubre bra-
zilieli da ramdenime milioni sxva qvey-
nis macxovrebeli, romlebic indur di-
aleqtze laparakoben.

zogierTi msoflio bazari SeiZleba
dasegmentdes aseve ekonomikuri faqtoreb-
is safuZvelze. magaliTad, qveynebi SeiZle-
ba daiyos jgufebad, mosaxleobis Semosav-
lebis donis an ekonomikuri ganviTarebis
saerTo donis mixedviT. zogierT qveynebs,
magaliTad e.w. „didi Svideulis” qveynebs-
aSS-s, did britaneTs,safrangeTs,germanias,
iaponias, kanadas,ruseTs da italias stabi-
lurad ganviTarebuli ekonomkika gaaCniaT,
didi xnis tradiciebiT. aris briks-is qvey-
nebi, romelsac axasiaTebs yvelaze ufro
dinamiuri ganviTareba, esaa brazilia, ruse-
Ti, indoeTi da CineTi. qveynis ekonomikuri
struqtura axasiaTebs mocemuli qveynis
mosaxleobis moTxovnilebebs saqonelsa da
momsaxurebebs, maSasadame marketingul Sesa-
Zleblobebs.

qveynebis dasegmenteba SeiZleba poli-
tikur-samarTlebrivi faqtorebis mixedvi-
Tac: saxelmwifo mowyobis tipi da xelisu-
flebis stabilurobis xarisxi, proteqcion-
izmis xarisxi, sakredito-fuladi politi-

ka, biurokratizaciis xarisxi. es faqtore-
bi aseve mniSvnelovania kompaniebisaTvis,
rodesac isini ixilaven saqmianobis dawye-
bis SesaZleblobas qveyanaSi da irCeven am
saqmianobis warmarTvis xerxebs. kulturu-
li faqtorebis safuZvelze SeiZleba ga-
tardes bazrebis dasegmenteba enis, religiis,
faseulobaTa sistemebis, tradiciebis da
qceviTi modelebis mixedviT.

bazrebsSorisi dasegmenteba - momx-
marebelTa segmentebis formirebaa msga-
vsi saWiroebebisa da samomxmareblo
qcevis mixedviT, romlebic erT an ramo-
denime qveyanaSi cxovroben.

saerTaSoriso bazrebis dasegmenteba
geografiuli, ekonomikuri, politikuri, kul-
turuli da sxva faqtorebis safuZvelze
gulisxmobs, rom segmentebi unda Sedgebod-
nen ramdenime mezobeli qveynebisagan. ma-
gram mravali kompania iyenebs sxva midgo-
mas, romelsac bazrebsSorisi dasegmen-
teba, ewodeba. am midgomis gamoyenebiT, isi-
ni ayalibeben momxmarebelTa segmentebs,
romelTac msgavsi moTxovnilebebi da sa-
momxmareblo qceva gaaCniaT, miuxedavad
imisa,sad imyofebian es momxmareblebi- erT
Tu sxvadasxva qveyanaSi.magaliTad, kompa-
nia mersedes-benci orientacias iRebs mdi-
dar klientebze mTel msoflioSi damou-
kideblad sacxovrebeli adgilisa. xolo
gigant-uri Sveduri kompania ikea orienta-
cias iRebs msoflios nebismieri qveynis
swrafad-ganviTarebad globalur saSualo
klasze.

 kompania MTV- orientacias iRebs mTe-
li msoflios mozardebze, ramdenadac yve-
la 1,2 mlrd mozards, romlebiTac dRes
Cveni planeta aris dasaxlebuli, bevri saer-
To aqvT. isini swavloben, dadian maRaziaSi,
awydebian erTidaigive problemebs. xSir
SemTxvevaSi maT gacilebiT meti aqvT saer-
To erTmaneTTan, vidre TavianT mSoblebT-
an. ”SarSan me vimyofebodi 17 qveyanaSi-
ambobs erTi eqcperti - da CemTvis Zneli
dasaWeri iyo gansxvaveba (garda,cxadia
enisa) iaponel, did britanel da Cinel
mozardebs Soris”.

dasegmentebis efeqtianoba

savsebiT gasagebia, rom arsebobs bazris
dasegmentebis mravali xerxi, magram yvela
isini erTnairad efeqtiani rodia. magali-
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Tad, samzareulos marilis myidvelebi Sei-
Zleba daiyos qerebad da Savgvremanebad.
magram savsebiT cxadia, rom Tmis feri
aranair zegavlenas ar axdens marilis
SeZenaze.ufro metic, ramdenadac marilis
yvela myidveli yovelTviurad mis daax-
loebiT erTnair raodenobas iZenen da Tv-
lian, rom marili - es yovelTvis erTid-
aigive marilia, da amitom undaT misTvis
yovelTvis erTidaigive fasis gadaxda, ko-
mpania aranair xeirs ar miiRebs bazris
msgavsi dasegmentebidan.

bazris dasegmentebam sargebeli rom
moitanos, segmentebs Semdegi maxasiaTeblebi
unda gaaCndeT.

♦ gazomvadoba. unda arsebobdes segmen-
tebis sididis, msyidvelobiTi unaris donis
da sxva maxasiaTeblebis gazomvis xerxebi.
dasegmentebis zogierTi cvladi Zneli gasa-
zomia. magaliTad, aSS-Si 32,5 mln-ze meti
cacia adamiani iTvleba, rac TiTqmis mTeli
kanadis mosaxleobis tolia. magram mxolod
cotaodeni firma Tu iRebs Tavisi saqmoiano-
bis orientacias am segmentze.SesaZloa
mizezi is aris, rom es segmenti Znelad eqvem-
debareba gamocalkevebas da gazomvas. de-
mografiuli monacemebi caciebis Sesaxeb ar
arsebobs da mosaxleobis Catarebadi aRw-
erebi ar iTvaliswineben kiTxvebs am Tavise-
burebis Sesaxeb. kerZo sainformacio kompanie-
bma statistikuri informaciis didi masive-
bi daagroves mTeli rigi sxva demografiu-
li segmentebis mixedviT, magram ara cacie-
bTan mimarTebaSi.

♦ xelmisawvdomoba. segmentebi ramde-
nad advilad eqvemdebareba mocvas da mom-
saxurebas? davuSvaT, parfiumeriis mwarmoe-
belma kompaniam dainaxa, rom misi produ-
qciis aqtiuri momxmarebelia martoxela
mamakacebi da qalebi, romleebic saxlSi
gvian brundebian da aqtiur socialur cx-
ovrebas ewevian. Tuki mxolod es adamiane-
bi cxovroben erT adgilze da saqonels
ar iZenen gansazRvrul maRaziebSi an ar
mimarTaven masobrivi informaciis gansaz-
Rvrul saSualebebs, maSin saeWvoa isini
miznobriv segmentad CavTvaloT.

♦ arsebiToba. sabazro segmentebi sak-
maod didebi da momgebianebi unda iyvnen
imisaTvis, rom Rirdes maTi momsaxurebiT
dasaqmeba. yoveli sabazro segmenti SeZleb-
isdagvarad unda warmoadgendes did erTg-
varovan jgufs, romelic amarTlebs spe-

cialurad SemuSavebuli marketinguli pro-
gramis gamoyenebas. magaliTad, msubuqi av-
tomanqanebis mwarmoeblisaTvis absolutur-
ad aramomgebiania specialuri modelebis
SemuSaveba momxmareblebisaTvis, romelTa
simaRle 160 sm-ia.

♦ unikaluroba. segmentebs aSkarad
gamoxatuli ganmasxvavebeli niSnebi unda
hqondes, xolo maTi warmomadgenlebi ms-
gavsad reagirebdnen marketinguli kompleq-
sis elementebze. Tuki daojaxebuli da
qorwinebaSi ar myofi qalebi erTnairad
reagireben parfiumeriis gayidvis meTode-
bze, isini ar unda mivakuTvnoT bazris sx-
vadasxva segmentebs.

♦ mizanSewonileba. Sesabamisi segment-
ebis mozidvisa da momsaxurebisaTvis auci-
lebelia efeqtiani programebis SemuSave-
ba. magaliTad, Tuki mcire aviakompania Svid
sabazro segments gamoavlens, igi TiToeuli-
saTvis calkeul marketingul programas
ar SeimuSavebs, ramdenadac mas ar eyofa
resursebi maTi momsaxurebisaTvis.

miznobrivi bazrebis Sefseba da Se-
rCeva

bazris dasegmenteba kompaniis winaSe
axal SesaZleblobebs qmnis marketingSi.
kompaniam unda Seafasos segmentebi da mi-
iRos gadawyvetilebebi, ramdeni da saxel-
dobr romeli segmenti SearCios miznobriv-
is saxiT. axla ganvixiloT, Tu kompania
rogor afasebs da irCevs miznobriv saba-
zro segmentebs.

bazris segmentebis Sefasebis dros ko-
mpania iTvaliswinebs sam moments: segmentis
sidide da zrdis potenciali,misi mimzidvelo-
ba da kompaniis SesaZleblobebi misi mokmsax-
urebis saqmeSi. upirveles yovlisa, kompaniam
unda Seagrovos da gaaanalizos monacemebi
gayidvaTa mimdinare moculobebisa da zrdis
tempebis Sesaxeb da mosalodneli momgebi-
anoba yovel segmentSi. kompanias ainteresebs
segmentebi, romelTac misaRebi sidide da zr-
dis maCveneblebi gaaCniaT. magram cneba „mis-
aRebi” - SedarebiTia.didi da swrafadmzardi
segmenti aucileblad rodi iqneba yvelaze
mimzidveli yvela kompaniisaTvis. wvrilma
kompaniam SeiZleba dainaxos, rom mas ar yof-
nis codna da resursebi msxvili segmentebis
momsaxurebisaTvis an rom es segmentebi gam-
oirCevian konkurenciis maRali doniT. aseTi
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kompaniebi,metadre ufro nakleb segmentebs
SearCeven, Tundac ara iseT mimzidvelebs,
romlebic, amasTan, aradidi kompaniisaTvis
potenciurad ufro momgebiania.

 kompaniam unda ganixilos ramdenime Zir-
iTadi struqturuli faqtori, romelic gan-
sazRvravs mocemuli segmentis xangrZliv-
vadian mimzidvelobas. magaliTad, segmentis
mimzidveloba mcirdeba, Tuki masze ukve mo-
qmedebs mravali Zlieri da agresiuli
konkurenti. mravalricxovani arsebuli da
potenciuri saqonel-Semcvlelebi zewolas
moaxdenen kompanis fasze, romelic SeiZle-
ba amoigo mocemul segmentze. myidvelTa
SefardebiTi Zala aseve zegavlenas moaxdens
segtmentis mimzidvelobaze. Tuki ama Tu im
segmentze myidvelebi ufro Zlier sabazro
pozicias uCveneben (romelic sakuTari in-
teresebis dacvis saSualebas aZleven) vi-
dre gamyid-vels aqvs, maSin maTma SeiZleba
moiTxovon fasebis Semcireba da saqonlis
an momsaxurebis xarisxis amaRleba an kon-
kurentebi ganawyos erTmaneTis sawinaaRm-
degod- da yvelaferi es kompaniis momgebi-
anobis Semcirebis xarjze. dabolos, segmen-
ti SeiZleba naklebmimzidveli aRmoCndes,
Tuki masze operirebs mZlavri mimwidebeli,
romelsac SeuZlia fasebis gakontroleba
da xarisxis Semcireba an SekveTil saqonel-
Ta da momsaxurebis raodenoba.

maSinac ki, rodesac segments misaRebi
sidide, zrdis tempebi da misaRebi struq-
tura gaaCnia, kompaniam unda gaaanalizos
Tavisi miznebi da resursebi swored mcemu-
li segmentisadmi mimarTebaSi. romeliRac
mimzidveli segmentis gauqmeba mogviwevs
imitom, rom maTi aTviseba ar emTxveva ko-
mpaniis xangrZlivvadian miznebs. segmentis
SerCevis Semdeg kompaniam unda gaarkvios
sakmarisi aqvs Tu ara mas gamocdileba da
resursebi imisaTvis, rom warmatebas miaR-

wios am segmentSi. kompaniam xeli unda
mokidos bazris mxolod im segmentebs, sa-
dac mas SeuZlia Tavisi SedarebiTi upi-
ratesobebis gamoyeneba.

miznobrivi bazris segmentebis Ser-
Ceva

sxvadasxva segmentebis SerCevis Semdeg
kompaniam gadawyvetileba unda miiRos, ram-
den da romel segmentebs moemsaxureba igi.
es miznobrivi bazris SerCevis amocanaa.
miznobrivi bazari Sedgeba myidvelTa
erTobliobisagan saerTo moTxovnilebebiT
an maxasiaTeblebiT, romelTa momsaxurebis
gadawyvetileba kompaniam miiRo.

ramdenadac myidvelebi unikaluri moTx-
ovnilebebiT da survilebiT xasiaTde-bian,
gamyidvels SeuZlia principSi yoveli myid-
veli ganixilos rogorc calkeuli bazari.
maSasadabe, idealur SemTxvevaSi gamyidvels
SeeZlo SeemuSavebina calkeuli marketingu-
li programa yoveli myidvelisaTvis. magram
kompaniaTa umetesobas uwevs saqme hqondes
mraval wvril myidvelTan, amitom aseTi „in-
dividualuri marketingi” maTTvis araxel-
sayrelia. nacvlad amisa isini amjobineben
saqme hqondeT myidvelTa ufro farTo wre-
sTan. saerTod rom vTqvaT, bazris miznob-
rivi segmentebis SerCeva SeiZleba ganxor-
cieldes ramdenime sxvadasxva doneze. 9.2
naxazze warmodgenilia bazris mocvis oTxi
strategia: aradiferencirebuli marketingi
(Zalze farTe damizneba), diferencirebuli
marketingi, koncentrirebuli marketingi (dam-
iznebis raRac Sualeduri xarisxi) da mikro-
marketingi (Zalze viwro damizneba).

 miznobrivi bazari-myidvelTa er-
Tobliobaa msgavsi saWiroebebiT an
saerTo maxasiaTeblebiT, romelTa
momsaxurebas kompania varaudobs.
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aradiferencirebuli marketingi

aradiferencirebuli (anu maso-
brivi) marketingis strategiis SerCeva
niSnavs, rom gompania gadawyvets mTel baz-
arze gavides erTaderTi winadadebiT, ba-
zris segmentebs Soris gansxvavebis ugule-
belyofiT. aseTi strategia gamoiyeneba
mcire gansxvavebis dros bazris segment-
ebs Soris an rodesac kompania Tvlis, rom
saqoneli mimzidvelia erTbaSad yvela seg-
mentisaTvis. misi miwodeba am SemTxvevaSi
metadre fokusirebuli iqneba miTxovnile-
bebze, romelic saerToa bazris yvela seg-
mentisaTvis. kompania SeimuSavebs umetesi
myidvelisaTvis mimzidvel saqonels da
marketingul kampa-niebs.igi eyrdnoba saqon-
lis maRal xarisxs, gasaRebis Tavis Sesa-
Zleblobebs da maso-briv reklamas, da mis
mizans-daarwmunos momxmarebeli SemoTava-
zebuli saqonlis saukeTeso xarisxSi.

aradiferencirebuli marketingi uzrun-
velyofs saxsrebis ekonomias. saqonelTa
viwro asortimenti dabal doneze iqnes
SenarCunebuli warmoebis, Senaxvisa da trans-
portirebis  Rirebuleba. gasaRebis stim-
ulirebis aradiferencirebuli programa -
reklamis ekonomiaa. ramdenadac ar arse-
bobs marketinguli gamokvlebebis da dageg-
mvis aucilebloba calkeuli segmentebis
mixedviT, mcirdeba saerTo danaxarjebi mar-
ketingul gamokvlevaTa Catarebaze da sa-
qonelTa calkeul dasaxelebasTan muSaoba-
ze.

aradiferencirebuli (anu masobrivi)
marketingi - bazris mocvis strategiaa,
romlis drosac kompania gadawyvetile-
bas Rebulobs ugulebelyos sabazro
segmentebis gansxvaveba da bazarze gamo-
dis erTaderTi winadadebiT.

magram Tanamedrove marketologebi skep-
tikurad ekidebian am strategias. saqon-
lis an sasaqonlo markis SemuSaveba, romel-
ic yvela momxmarebels daakmayofilebda-
ubralo saqme rodia. aradiferencirebuli
marketingis gamomyenebeli kompaniebi Cveu-
lebriv SeimuSaveben winadadebas, romelic
orientirebulia bazris yvelaze ufro did
segmentze. Tuki ase moiqceva ramdenime kom-
pania, am did segmentebSi ganviTardeba mkacri
konkurencia, xolo sididiT nakleb segmen-
tebSi sagrZnobi iqneba miwodebis defici-
ti. SeiZleba moxdes, rom ufro msxvili

segmebtebi naklebmomgebianebi aRmoCndeba
maTSi aRmocenebuli mkacri konkurenciis
gamo. am problemis gacnobierebam daain-
teresa kompaniebi bazris naklebi sididis
segmentebiT.

diferencirebuli marketingi

diferencirebuli (anu dasegmentebuli)
marketingis strategiis gamoyenebiT kompa-
nia gadawyvetilebas Rebulobs imis Sesax-
eb, rom orientireba unda moxdes erTbaSad
ramdenime sabazro segmentebze, da TiToeu-
li maTganisaTvis calkeul winadadebas
SeimuSavebs. kompania General Motors-i awarmo-
ebs avtomanqanebs yoveli „safules, SemTx-
vevisa da pirovnebisaTvis”. kompania Nike
sportul fexsacmels Tavazobs sportis
diuJini da meti saxeobebisaTvis - sirbi-
lis, farikaobis, aerobikis, belosportis,
beisbolis da sx. produqtebis mravalfer-
ovnebis da marketinguli midgomebis war-
modgeniT es kompaniebi imedovneben gayid-
vaTa zrdas da sakuTari poziciis gaZliere-
bas sabazro segmentSi. isini aseve ime-
dovneben, rom erTbaSad randenime segmen-
tSi dakavebuli ufro Zlieri pozicia gan-
amtkicebs momxmareblis cnobierebaSi myar
asociacias kompaniis saxelwodebasa da
gansazRvruli saxeobis saqonels Soris.
garda amisa, kompaniebi cdiloben aamaRlon
misi saqonlebisadmi erTgulebis xarisxi,
ramdenadac maTi miwodeba ufro srulad
akmayofilebs mocemuli segmentis warmo-
madgenelTa moTxovnilebebs. kompania Estee
Lauder-i Tavazobs sxvadasxva saqonels, rom-
lebic gamiznulia sxvadasxva niSebisaTvis.

aSS-Si oTxi yvelaze prestiJuli markis
sunamoebi miekuTvneba kompania  stee  aud-
er-s. mas miekuTvneba dekoraciuli kosmetikis
cxridan Svidi saukeTeso saqoneli da tyavis
movlis aTidan rva saukeTeso saSualeba. es
kompania-bazris sxvadasxva segmentebs Soris
gemovnebaTa namdvili mcodnea da amis wya-
lobiT warmatebiT qmnis saqonelTa sxva-
dasxva markebs, romlebic akmayofileben,
rogorc axalgazrdebis, ise xandazmul mizno-
briv momxmarebelTa specifikur moTxovnile-
bebs. seria Clilique, magaliTad, SemuSavebu-
lia saSualo asakis qalebisaTvis. axali
Taobis saSualebebidan SeiZleba gamovyoT
Zviri brendi  veda aromoTerapiis efeqtiT.
kompania Tavis axalgazrda momxmareblebs
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Tavazobs kosmetikis araZvir markebs, magal-
iTad, Jape by Sassaby-s.

diferencirebuli marketingi, rogorc
wesi, saerTo jamSi, iwvevs gayidvaTa didi
moculobebis miRwevas aradiferencirebul
marketingTan SedarebiT, amitom sul ufro
meti kompania iyenebs swored am strate-
gias. kompania Procter & Gamble-m sarecxi fx-
vnilebis eqvsi markis SeTavazebiT bazris
bevrad ufro meti wili miiRo, vidre mx-
olod erTi markiT miiRebda. Procter & Gam-
ble-s sarecxi fxvnilebis es eqvsi marka
erTmaneTs Soris konkurirebs supermarke-
tebis Taroebze, magram erTianobaSi maTi
kuTvnili bazris wili oTxjer metia, vi-
dre Procter & Gamble-s uaxlesi konkurentis-
kompania  nilever-isa.

magram diferencirebuli marketingi
iwvevs warmoebrivi xarjebis zrdas. produ-
qciis aTi sxvadasxva dasaxelebis aTi er-
Teulis warmoeba ufro Zviri jdeba, vidre
erTi saxeobis produqciis asi erTeulisa.
marketinguli gegmebis SemuSaveba bazris
sxvadasxva segmentebisaTvis damatebiT mar-
ketingul gamokvlevebs, prognozebis Sedge-
nas gasaRebis analizs, saqonlis winwawe-
vis dagegmvas da gasaRebis arxebis marT-
vas moiTxovs. reklamis Sedgena bazris
sxvadasxva segmentebisaTvis adidebs win-
wawevis danaxarjebs. amitom diferencire-
buli marketingis SerCevisas kompaniam gul-
dasmiT unda awon-dawonos erTi mxriv, gay-
idvaTa moculobebis gadideba, xolo meore
mxriv, - danaxarjebis zrda.

diferencirebuli (anu dasegmente-
buli) marketingi - esaa bazris mocvis
strategia, romlis drosac kompania
bazris ramdenime segmentze orientire-
bis gadawyvetilebebs da TiToeuli ma-
TganisaTvis calkeul winadadebas Re-
bulobs.

koncentrirebuli marketingi

koncentrirebuli marketingi-bazris
micvis strategiaa, romlis drosac
kompania mizanSi iRebs erTi an ram-
denime subbazris did nawils.

bazris mocvis mesame strategia, konce-
ntrirebuli (niSuri) marketingi, gansa-
kuTrebiT mimzidvelia im SemTxvevebSi,
rodesac kompaniis resursebi erTob Sez-
Rudulia. nacvlad didi bazris mcire wilis

gamokidebisa, kompanias SeuZlia mimarTos
msxvil wils erT an ramdenime subbazarze.
magaliTad, kompania Oshkosh Truck msoflio-
Si saavario avtomanqanebis umsxvilesi mwar-
moebelia aeroportebisa da betonSemreve-
bisaTvia, xolo kompania Steiner Optikal-s
miekuTvneba samxedro binoklebis msoflio
bazris 80%.

koncentrirebuli marketingis daxmare-
biT firma ufro myar pozicias Rebulobs
bazarze momxmarebelTa saWiroebebis ufro
siRrmiseuli codnis da Tavisi reputaci-
is xarjze momsaxure niSebSi. mas SeuZlia
ufro efeqtianad imoqmedos bazarze, Tavi-
si produqtebis, fasebis da programebis
SesabamisobaSi moyvanis xarjze momxmare-
belTa guldasmiT SerCeuli segmentebis
saWiroebebTan. garda amisa, mas SeuZlia
bazarze Tavisi reputaciiT imoqmedos,
saqonelTa da momsaxurebis, arxebisa da
sakomunikacio programebis mxolod im mo-
mxmareblebze warmarTviT, romelTa momsax-
ureba mas yvelaze ukeT SeuZlia, sakuTari
TavisaTvis yvelaze meti mogebiT.

maSin rodesac segmentebi sakmaod did-
ia da, rogorc wesi, ramdenime konkurents
izidaven, niSebSi Cveulebriv gacilebiT
naklebi segmentebi arsebobs da araumetes
erT-sam konkurents izidaven. niSebis gul-
dasmiT SerCeviT, aradid kompaniebs SeuZli-
aT warmatebiT gauwion konkurencia ufro
mZlavr kompaniebs, TavianTi SezRuduli
resursebis im niSebis momsaxurebaze Tav-
moyriT, romlebic faseulobas ar warmoad-
genen msxvili kompaniebisaTvis an romlebic
SeiZleba SeumCnevlebi aRmoCndnen msxvili
kompaniebis mier. ganvixiloT kompania Apple
Komputer-is magaliTi. miuxedavad imisa, rom
odesRac am kompanias kompiuteruli bazris
13% ekuTvnoda, dReisaTvis Apple Komputer-ma
Tavis Zalisxmevas Tavi mouyara am bazris
SedarebiT aradid niSaze (personaluri
kompiuterebis globaluri bazris 2%-ze
naklebi). nacvlad imisa, rom pirdapir
konkurencias Seecados personaluri ko-
mpiuterebis sxva mwarmoeblebTan, romlebic
mudmivad amcireben fasebs da adideben war-
moebis moculobebs, Apple Komputer-i saxsrebs
abandebs mecnierul gamokvlevebsa da da-
muSavebebSi, rac mas modebis kanonmdeblad
xdis kompiuterul mrewvelobaSi. magali-
Tad, rodesac Apple Komputer-i Seudga iPod-is
da iTunes-is gamoSvebas, man moaxerxa bazris
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70%-ze metis daufleba. ase, magaliTad, Ap-
ple Komputer-ma klientebis loialuri baza
miiRo, romlebic mzad arian momatebuli
fasi gadaixadon „TavianTi”kompaniis mowi-
nave produqciisaTvis.

mravali kompania Tavis saqmianobas iw-
yebs rogorc saniSo, cdilobs ra aseTnair-
ad moipovos adgili mzis qveS konkuren-
tul brZolaSi, ufro msxvil, ufro mniS-
vnelovani resursebis mqone kompaniebTan.
droTa ganmavlobaSi niSis moTamaSeebi
afarToeben potenciuri klientebis wres.
magaliTad, aviakompania Southwest Airlines-i
Tavis saqmianobas iwyebda texasis Statis
aramomTxovni aviamgzavrebis momsaxure-
bidan, xolo axla erT-erT umsxviles samg-
zavro aviagadamzidavad gadaiqca aSS-Si.
magram araiSviaTad sapirispiro tendenci-
ac SeiniSneba: bazrebze situaciis Secv-
lis kvalobaze zogierTi megakompaniebi,
gasaRebis gadidebis mcdelobiT, orientire-
bas iwyeben bazris gansazRvrul niSebze.
magaliTad, ukanasknel wlebSi kompania  epsi
Seudga rigi saniSo produqciis - Sierra Mist,
Pepsi Twist, Mountain Dew Code Red da Mountain
Dew LiweWire-s gamoSvebas. Tavdapirvelad
am brendebze Pepsi-is mTliani gayidvebis
araumetes 5%-sa modioda, magram male Sierra
Mist-i popularuli gaxda momxmareblebSi
da dReisaTvis popularobis mixedviT meo-
rea limono-laimuri sasmelebis mixedviT,
CamorCeba ra mxolod Sprite-s, xolo Code
Red da LiweWire-s sasmelebma aaRorZines mo-
mxmarebelTa interesi Mountain Dev brendisad-
mi. Pepsi-Cola North America-s marketingis vice-
prezidentma ganacxada: „masiuri brendebis
epoqa warsulSi wavida da saeWvoa dabru-
ndes”.

dRes internetSi maRaziis gaxsnis da-
bali Rirebuleba, niSebis momsaxurebas kidev
ufro momgebian momarTulebad xdis. ker-
Zod, aradidma firmebma ician, Tu ra didi
Semosavlebis motana SeuZliaT aradidi
niSebis momsaxurebas veb-sivrceSi. ai kompa-
niaTa erT-erTi yvelaze warmatebuli ma-
galiTi, romelmac Tavisi niSa ipova baz-
arze.

63 wlis britanelma fermwerma jeki
lousonma kompiuteriT sargebloba
mxolod ramdenime wlis winaT iswav-
la. magram ukve SarSan misma inter-
net-biznesma gayidvaTa moculobis 4

mln dol. moitana. mainc ras yidis
jeki lousoni? igi yidis misaloc in-
ternet-Ria baraTebs. jeki lousons
Zalze mniSvnelovani niSa ukavia: misi
saitia WWW.Jacquie Lawson.com registra-
ciis pirobebiT vWrobs saavtoro mis-
aloci e-Ria baraTebiT. Tuki iseTi
gigantebi, rogoricaa Hallmarc da Ameri-
can Greetings, Tavazoben misaloc e-Ria
baraTebs cxovrebis yvela SemTxvevi-
saTvis, jeki lousoni gulisxmobs mis-
aloci e-Ria baraTebis sul raRac 50
variants, samagierod sakuTari xeliT
Seqmnils, didi mcdelobiT da gamog-
onebiT. registracia jeki lousonis
saitze 8$ Rirs weliwadSi, saitis 81%
aSS-s moqalaqeebia. jeki lousonis veb-
saitis daregistrirebuli wevrebis ra-
odenoba mudmivad izrdeba, xolo wevro-
bis ganaxlebis koeficienti 70%-s uax-
lovdeba. dekemberSi jeki lousonis
veb-saiti 22,7 mln adamianma moinaxu-
la, rac daaxloebiT orjer metia jeki
lousonis uaxloes konkurent-  Ameri-
can Greeting Com.-ze. jeki lousonis war-
mateba mowmobs rogorc internetis gan-
sakuTrebuli egalitaruli bunebis, ise
misi sakuTari Seudrekeli rwmenis Se-
saxeb imaSi, rom Taviseburad moqceviT,
igi sworad iqceva.

koncentrirebuli marketingi SeiZleba
metismetad momgebiani iyos, magram ufro
sariskoa. bazris segmenti droTa ganmav-
lobaSi SeiZleba gaqres, an masze SeiZleba
gavides ufro Zlieri konkurenti. msgavsi
mosazrebebidan gamomdinare, mravali kompa-
nia amjobinebs sakuTari saqmianobis difer-
encirebas ramdenime sabazro segmentis
mixedviT.

individualuri marketingi
individualuri (personalizebuli)

marketingi - esaa sasaqonlo asortime-
ntis da marketinguli programebis Seg-
ueba calkeul momxmarebelTa saWiroe-
bebisa da mjobinebebisadmi.

masobrivi marketingis farTo gamoy-
enebam adamianebis cnobierebidan gamodevna
is garemoeba, rom aswleulebis manZilze
momxmareblebis momsaxureba individualu-
rad xdeboda. individualuri SekveTebis
mixedviT TerZi keravda kostumebs, mewaRe
fexsacmels, Zvirfasi avejis durgali amza-
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debda avejs. magram dRes axali teqno-
logiebi mraval kompanias saSualebas
aZleven daubrundnen personalizebul mar-
ketings. ufro mZlavri kompiuterebi, mo-
nacemTa dawvrilebiTi bazebi, moqnili war-
moebrivi sistemebi, da komunikaciebis in-
teraqtiuri saSualebebi, iseTebi, rogori-
caa eleqtronuli fosta da interneti xels
uwyoben e.w. masobriv individualizacias.
masobrivi individualizacia - es procesia,
romlis meSveobiT firmebi urTierTqmede-
ben individualuri wesiT mraval klient-
Tan, produqtebisa da momsaxurebebis Se-
muSavebiT, adamianTa individualur moTx-
ovnolebebs pasuxobs.

kompania Dell-i qmnis kompiuterebs klien-
tebis individualuri SekveTebis mixedviT.
hokeis yvanjebis Branches Hockey-is mwarmoe-
beli Tavis klientebs sTavazobs SesaZle-
blobas SearCios TavisTvis yvelaze ufro
misaRebi varianti or aTeulze meti vari-
antidan, amasTan yvanji individualuri
SekveTiT mzaddeba xuTi dRis ganmavloba-
Si. veb-sait NikeID-is (kompania Nike) mnax-
velebs SesaZlebloba aqvT ganaxorcielon
TavianTi „krasovkebis” „personalizeba”,
TavisTvis asamde ferebs Soris SearCios
TavisTvis ferTa gadawyvetilebis yvelaze
ufro misaRebi varianti da „krasovkis”
„enaze” moaTavsos raime gansakuTrebuli
sityva an fraza. kompaniebi, romlebic praq-
tikulad produqciis yvela saxeobas yidi-
an - kompiuterebs, konfetebs, golfis tansac-
mels da yvanjebs, saxanZro manqanebs - Tavi-
anTi winadadebis individualizebas axdenen
maTi SeguebiT calkeuli klientebis moTx-
ovnilebebisadmi. ganvixiloT Semdegi ma-
galiTi.

ego Company-m amaswinaT warmoebaSi gauS-
va Lego Factory. veb-saitze LEGOFactory.com
LEGO-s Tayvanismcemlebs SeuZliaT Seqm-
nam sakuTari modeli LEGO-s nawilebisagan
da uCvenon igi yvelas. Semdgom, Tuki isini
gadawyveten TavianTi ideebis cxovrebaSi
ganxorcielebas, programa  igital  esign-
er, romelic imaxsovrebs, Tu konstruqciis
ra elementebi dasWirda ideebis cxovreba-
Si ganxorcielebas, Sesabamis SekveTas ag-
zavnis LEGO Company-s sawyobze. iq momu-
Saveebi saWiro komponentebs yuTSi awyoben,
adeben awyobis instruqcias da agzavnian
SekveTas aRniSnul misamarTze. klientebs
SesaZleblobac ki eZlevaT ganaxorcielon

yuTebis sakuTari variantebis konstruire-
ba. garda amisa, programa Digital Designer gan-
sakuTrebiT pativmoyvare klientebs saSu-
alebas aZlevs Tavisi Teoriebi gauziaros
LEGO-s sxva Tayvanismcemlebs, rac klien-
tebis TavianTi kompaniebisadmi loialuro-
bis erT-erTi tradiciaa. LEGO Factory Gaal-
lery-s galereaSi warmodgenilia saukeTeso
modelebi, romlebic warmodgenilia LEGO-
s Tayvanismcemlebis mier. Tqven SegiZli-
aT SearCioT da SeukveToT Tqveni mowoneb-
uli konstruqciebi.

samomxmareblo saqonelTa marketol-
ogebi - erTaderTni ar arian, vinc iyenebs
individualur marketings. samrewvelo mar-
ketologebi aseve gamoZebnian TavianT sa-
bazro winadadebaTa individualizaciis
xerxebs. magaliTad, kompania John Deere awar-
moebs sasoflo-sameurneo mowyobilobas,
romlis konfigurireba SeiZleba or mili-
onze met versiaSi klientebis specifika-
ciebis mixedviT. aseTi sasoflo-sameurneo
mowyobiloba iwarmoeba erTeul egzempli-
arebSi, nebismieri TanmimdevrobiT, erTad-
erTi amwyobi xaziT. masobrivi industri-
alizacia warmoadgens mZlavr iaraRs kon-
kurentul brZolaSi. ganvixiloT kompania
Oshkosh Truk-i.

gansxvavebiT masobrivi warmoebisagan,
romelic aRmofxvris moTxovnilebas ada-
mianur misvla-mosvlaze, individualurma
marketingma klientebTan urTierTobebi
kidev ufro mniSvnelovani gaxada, vidre wina
periodebSi. zustad iseve, rogorc masobrivi
warmoeba iyo marketingis ZiriTadi princi-
pi XX aswleulSi, masobrivi individual-
izacia xdeba marketingis ZiriTadi princi-
pi XXI saukuneSi. rogorc Cans, Cvenma sam-
yarom sruli istoriuli xvia ganaxorcie-
la Zveli keTili dReebidan, rodesac klien-
tebTan damokidebuleba iyo damokidebule-
ba pirovnebebTan, masobrivi marketingis meS-
veobiT, rodesac aravin ar icoda Tqveni
saxeli, Cveni dReebis individualur mar-
ketingamde, rodesac Tqven isev gekidebian
rogorc pirovnebebs.

moZraoba individualuri marketingis
mxares asaxavs momxmarebelTa marketingu-
li TviTmomsaxurebis ganviTarebis tenden-
cias. marTlac, individualuri SemkveTebis
rolSi gamosvliT, momxmareblebi ramdenadme
met pasuxismgeblobas atareben imisaTvis,
Tu romel saqonels da ra markisas iZenen

k. Rurwkaia, T. Rurwkaia, k. Rurwkaia

PDF создан с пробной версией pdfFactory Pro www.pdffactory.com

http://www.pdffactory.com
http://www.pdffactory.com


202socialuri ekonomika

XXI s aukun i s a qtualuri proble m e b i . #4

isini. ganvixiloT ori myidveli-mewarme Se-
syidviTi operaciebis sxvadasxva stiliT.
pirveli xvdeba ramdenime savaWro agents,
romelTa Soris TiToeuli cdilobs daa-
jeros igi iyidos maTi firmis saqoneli.
meore aravis ar xvdeba, aramed internetSi
eZebs informacias da afasebs SemoTavaze-
bul produqcias, Semdeg kavSirgabmulobis
eleqtronuli saSualebebis daxmarebiT
ukavSirdeba sxvadasxva mimwodeblebs, mosa-
rgebleebs da saqonelmcodneebs da mxolod
amis Semdeg adgens sakuTar mosazrebas imis
Sesaxeb, Tu romeli winadadebaTagania uke-
Tesi. Sesyidvebis meore agenti sakuTar Tavze
iRebs did pasuxismgeblobas Sesyidvebis
procesze, amitom, reklamis daxmarebiT saqon-
lis SemomTavazebel marketologs, naklebi
SesaZleblobebi gaaCnia zegavlena moaxdi-
nos klientis gadawyvetilebaze. amitom maT
aqtiurad unda moizidon klienti saqonlis
SemuSavebaSi da mWidrod imuSaos maTTan
gayidvis Sesaxeb gadawyvetilebis miRebis
yvela etapebze, myidvelTa SesaZleblobeb-
is gafarToebiT marketimguli TviT-momsax-
urebis gamoyenebis mixedviT.

kompania Oshkosh Truk-i specialdeba sa-
transporto saSualebaTa warmoebaze, rom-
lebic xanZrebis Caqrobisas gamoiyeneba
aeroportebis momsaxurebisaTvis, cementis
gadazidvisaTvis, nagvis gatanisaTvis, Tovlis
gatanisaTvis, saswrafo samedicino daxmare-
bis avtomanqanebis da samxedro-satranspor-
to saSualebaTa saxiT. mainc raSia misi war-
matebis saidumlo? masobrivi indiviualiza-
cia, e.i. Tavisi produqtebis da momsaxurebis
personalizebis unari calkeul klientTa
moTxovnilebebis Tanaxmad. magaliTad, rode-
sac, rodesac mexanZreebi avtomanqanas ukve-
Taven Oshkosh Truk-s, es namdvil movlenad

gadaiqceva. maTi warmomadgenlebi qarxanaSi
miemarTebian, raTa sakuTari TvalebiT
daakvirdnen imas, Tu rogor moxdeba maTi
momavali avtomanqanis awyoba, romlis Rire-
bulebam sxvaTa Soris SeiZleba 800 aTas
dolars miaRwios. mexanZreTa gankarguleba-
Si arsebobs maTi momavali avtomanqanis 19
aTasi varianti, romelTa Soris maT SeuZli-
aT TavisTvis yvelaze ufro misaRebi varian-
tis SerCeva. saxanZro avtomanqanis sabazo
varianti daaxloebiT 130 aTasi dol. Rirs,
magram Oshkosh Truk-is klientebis 75% mraval
damatebiT mowyobilobas ukveTavs, romlebic
SeiZleba maT gamoadgeT momatebuli xarisx-
is sirTulis xanZris Caqrobisas. zogierTi
klientebisaTvis mniSvnelovania avtomanqa-
nis feric ki (isini cdiloben avtomanqanis
feri SearCion iseTnairad, rom igi Sesadage-
boda maT saavtomobilo parkSi ukve arse-
bul fers). sxva klientebs ZiriTadad ain-
teresebT SekveTis Sinaarsobrivi nawili,
magaliTad,wylis cisternebis da gamosawevi
kibeebis konstruqcia. „zogierTi klientebi
colebiTac ki modian. sxvaTa Soris Cven
TviTon vTavazobT maT amas - aRniSnavs Osh-
kosh Truk-is qveganyofilebis viceprezidenti,
romelic saxanZro avtomanqanebis - Pierce Man-
ufaqturing-is gamoSvebaze specialdeba. - saxan-
Zro avtomanqanis SeZena - metismetad sapa-
suxismgeblo da mkacrad individualuri
saqmea”. marTlac, Pierce Manufaqturing-is klien-
tebi imdenad xSirad modian qalaqSi, sadac
saxanZro avtomanqanebs uSveben, rom sastum-
ro Holiday Inn-is administraciam maxcovrebel-
Ta oTaxs saxeli Seucvala “Hook and Ladder”-
ad (saxanZro gasaRebi da kibe). aseTi indi-
vidualizaciisa da persaonalizaciis xar-
jze Oshkosh Truk-ma mniSvnelovan upirateso-
bas miaRwia Tavis ufro SeZlebul konkuren-
tebTan.
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Jurnali `socialuri ekonomika~ _ XXI saukunis aqtualuri
problemebi. registrirebulia Tbilisis regionuli centris

(sagadasaxado inspeqciis) mier. registraciis #19181.
redaqtoris tel.: 2-36-51-16; 2-36-43-78; 599-33-53-92.
web: socialuri-economica.bpengi.com; www.socialuri-economica.ge

e-mail: social_economica@mail.ru; socialuri-economica@bpengi.com

gadaeca asawyobad 20.10.14.
xelmowerilia dasabeWdad 25.10.14.

saaRricxvo-sagamomcemlo Tabaxi 25,5.

teqnikuri redaqtori da koreqtori: nana saxeCiZe

stiluri redaqtori: badri cxadaZe

koreqtorebi: Tina ciskariSvili, nana bolqvaZe

kompiuteruli uzrunvelyofa da dizaini: zurab wereTeli
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